
So far, so exciting – four simple words encapsulating three months of significant progress. 

It is my pleasure to issue our first quarterly report under the Prosper Omaha banner, update you 
on our advances, and thank you, once again, for generously supporting our latest economic 
development strategy. 

Against the backdrop of campaign objectives, here is a snapshot of what we’ve accomplished 
together since we formally launched Prosper Omaha in January.
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We opened the new year by welcoming our sixth 
partner organization, Advance Southwest Iowa 
Corporation, to the Greater Omaha Economic 
Development Partnership. Our one-stop center  
for economic development now covers two-states,  
six counties and a geography of just under 3,000 
square miles. 

During the first quarter, the expanded Partnership helped land 20 new 
projects totaling more than 1,600 new jobs and $147,476,360 in new 
capital investment. The project list includes: 

  The Madonna Rehabilitation Hospital, a $93 million 
facility which will employ more than 800 people 

  The expansions of Tyson Fresh Meats Inc. and Gavilon 
Ingredients LLC, bringing a combined 150 news jobs 
and $14 million in new investment to the region

 Omaha Culinary Tours, a newly landed project assisted 
by the Partnership’s Business Assistance team

It’s always exciting to celebrate the true fruition of our labor. In February, 
we applauded the grand opening of Gavilon’s new $40 million 
headquarters facility in downtown Omaha. The Partnership had the 
privilege of discussing financing options and incentives with Gavilon 
while helping the company forge beneficial partnerships.

INCREASING 
BUSINESS, 
JOBS AND 
INVESTMENT IN 
THE REGION 

 YEAR TO DATE

NUMBER OF PROJECTS 20

CAPITAL INVESTMENT $147,476,360

JOBS - TOTAL 1,646

     NEW EMPLOYEES 1,277

     RETAINED EMPLOYEES 369

     TOTAL AT OR ABOVE MEDIAN WAGE 84%

TOTAL 
LANDED 
PROJECTS



Your Prosper Omaha investment is also helping to spur entrepreneurship 
and innovation throughout the region. During a busy first quarter, 
our team finalized plans and began fundraising for StartUP Station, an 
exciting collaboration with Union Pacific and CenturyLink intended to 
increase “entrepreneurial density” in the metro area. We continued to 
develop our Youth Entrepreneurship curriculum while advocating for 
and supporting programs such as the Innovation Cup at the University 
of Nebraska-Omaha. Additionally, the Chamber’s Sarah Wernimont and 
Dusty Reynolds attended SXSW in Austin, Texas, where they focused on 
building relationships with entrepreneurs from across the country.
  

Partnership efforts to build the Greater Omaha 
brand and image received an unexpected 
– but very welcome – boost earlier this year 
with the Peyton Manning “Omaha! Omaha!” 
phenomenon. The Chamber’s marketing team 
capitalized on the opportunity to show who we 
are with two lighthearted videos, a social media 
strategy and a fast-paced PR response to an 

amazing variety of media inquiries. Through Feb. 5 (post-Super Bowl), a 
whopping 6,900+ stories of earned media coverage provided 2.6 billion 
impressions tied to “Omaha!” The estimated publicity value of this 
coverage was almost $825 million!

The Partnership is now supporting, with enthusiasm and great optimism, 
a concerted effort to create and promote a cohesive, recognizable, 
authentic brand and image for Greater Omaha. Progress has been swift 
since March when the branding initiative launched. 

The Chamber has already solicited a range of public, 
stakeholder and mayoral input. 

Moreover, Creative, Marketing and Stakeholder Task 
Forces and several volunteer committees have been 
selected, activated and are hard at work. 

We are excited to see what emerges from this multi-faceted, 
collaborative process. This brand (and sub-brands) will ultimately be used 
across the community to tell a story about our region, communicate our 
character and grow, retain and attract business and talent. 
 

BUILDING 
OMAHA’S 
WORLDWIDE 
BRAND AND 
IMAGE 

 YEAR TO DATE

TOTAL NUMBER OF FILES OPENED 98

     NEW TO MARKET 55

     RETENTION/EXPANSION 43

NUMBER OF PROSPECT VISITS 8

PIPELINE 

DATA

 YEAR TO DATE

EARNED MEDIA (NUMBER OF ARTICLES) 1,134

EARNED MEDIA (READERSHIP) 671,642,236

ADVERTISING IMPRESSIONS 1,480,546

IMAGE 
EFFORTS

During this first quarter, the Partnership  
continued its work to implement – and actively 
seek funding partners for – a series of a potentially 
impactful initiatives, including the creation 
of a municipal land bank and a community 
development financial institution (CDFI), both  
of which are intended to incentivize development 
in our underserved neighborhoods

A municipal land bank will help facilitate the return of vacant, 
abandoned, tax-delinquent property to productive use. The Partnership 
has been actively involved in educating and updating stakeholders, 
assisting in the creation of a land bank business plan, and gathering 
input and offering guidance to City officials on the draft ordinance. 

The Partnership has also taken a lead role in the push for a CDFI,  
an entity that would provide financial and development services and 
products to underserved markets and populations. During the first 
quarter, the Partnership’s CDFI-related activities included:

Meeting with existing CDFIs to explore opportunities 
for them to address east Omaha’s housing needs

Creating and sharing educational collateral 

Providing information to and connections between 
developers seeking out housing projects in east Omaha 

The Partnership celebrated a key victory in 
March. Our advocacy and collaborations with 
partners helped yield $10 million in the state 
budget for Nebraska’s Customized Job Training 
Advantage program.

In addition, Partnership staff continue to take an 
active role in talent development, meeting with 
leaders of after-school programs to: 

Discuss their STEM (science, technology, engineering 
and math) focus and business collaboration 

Receive data and information regarding STEM 
graduates/participants 

Meet with school officials regarding STEM programs 
and business support 

CREATING 
A DYNAMIC 
TALENT 
DEVELOPMENT 
STRATEGY 

IMPROVING THE 
COMPETITIVENESS 
OF THE NEBRASKA 
AND GREATER 
OMAHA BUSINESS 
CLIMATE

SITE SELECTION MAGAZINE RECOGNIZED 
THE METRO AND STATE FOR TWO PROMINENT 
ECONOMIC DEVELOPMENT AWARDS FOR THEIR 
EFFORTS IN 2013. A PRESS CONFERENCE 
ATTENDED BY GOV. DAVE HEINEMAN AND OTHER 
INDUSTRY AND CITY OFFICIALS WAS HOSTED 
BY THE PARTNERSHIP TO CELEBRATE THESE 
ACCOMPLISHMENTS.

#7 - BEST CITIES  
FOR JOB SEEKERS 
(NERDWALLET.COM–JAN. 2014)

#1 - TOP TEN 
METRO AREAS
TIER TWO NEW & EXPANDING 
FACILITIES (FOR MSAs WITH  
A POPULATION BETWEEN 
200,000 AND 1 MILLION)
(SITE SELECTION MAGAZINE–
MARCH 2014)



It was a busy, momentous first quarter for  
Prosper Omaha and the Partnership. We are  
proud of our efforts, our successes – and our 
region’s recognitions. Site Selection magazine 
recently recognized the metro and state for two 

prominent economic development awards. Omaha-Council Bluffs 
ranked #1 among metro areas with populations over one million 
for new and expanded corporate facilities – and Nebraska took 
the magazine’s prestigious Governor’s Cup for most qualifying 
projects per capita (per one million population). These awards 
prove our region’s focus on improving business and creating  
jobs is making a difference. 

As a Prosper Omaha investor, you are making a difference too, 
demonstrating your commitment to the economic growth of 
Greater Omaha. Thank you for your generous involvement. The 
dollars you invest are having a significant impact and underscore 
the notion that we, most definitely, accomplish more together.  
None of this would be possible without your support.

Looking ahead, count on continued Partnership support of Heartland 
Workforce Solutions and Chamber programs such as Intern Omaha – 
and continued collaboration aimed at creating and developing tools for 
companies to utilize for talent development.

Allow me a moment to applaud the Partnership’s in-house “talent 
development.” Our accomplishments during the first quarter include 
the hiring of three outstanding individuals. We are thrilled to have them 
on board!
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GAVILON CELEBRATED THEIR NEW $40 MILLION 
HEADQUARTERS WITH A RINGING OF THE 
OPENING BELL. REINVIGORATING DOWNTOWN 
OMAHA IS A COLLABORATIVE PUBLIC AND 
PRIVATE COMMITMENT AND THE PARTNERSHIP 
HAD THE PRIVILEGE OF WORKING WITH 
GAVILON TO HELP MAKE THIS HEADQUARTERS 
A REALITY – DISCUSSING FINANCING OPTIONS 
AND INCENTIVES AND HELPING THE COMPANY 
FORGE BENEFICIAL PARTNERSHIPS. 

THELEN  
as our senior vice 
president of economic 
development

     RANDY      JEFF  
BENDER  
a retired U.S.  
Navy Capt., as the 
Partnership’s senior 
military liaison 

     LISA SCHEVE  
as executive director 
of the Cass County 
Nebraska Economic 
Development Council,  
a Partnership partner


